 RERTETOERREEERE

LOCO BC in partnership with: o
LOCO BC EALL T8 & 1E:

Heritage Vancouver Society ;R er # XL IEEHE
Youth Collaborative for Chinatown B I1ILTEFE A {5 = 3

MODUS Presented 8 Dec 2017 - m
= B .
i 1
L " -
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Project Overview =gz

Jd LOCO BC
J Heritage Vancouver Society ;B ST ENIL EEHE
J Youth Collaborative for Chinatown BIDMERE A
Jd MODUS




Project Overview =gz
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Review SF Program & Other Tools
mR=FEmMETEINEMTE

Engage Stakeholders {& FI| £ tE e & 22 B
Propose Heritage Business Definition

REEHRAFEREIENESR

Test Definition with Case Studies 181 Z= 45l

Charter Review of Potential Tools
EERATESERAAEBEAEIERMAIITHE

|-




Proposed Heritage Business Definitions

21 0 5 5 45, 8 [ o 2%

Values Centred Approach LUE{E & i)

3 Values and attributes {B{& 14324
d Citizen participation A R Eid



Proposed Herltage Business Definitions

Heritage Business {£#t R 4s R )5

A business that is shaped by values from a shared past that is
recognized and deemed important by the communities of people
who value that heritage, frequent the business and/or the area.

_Ebﬁr1‘b§*i;w§5gm1 1Eo *i ““A:tnrujéflthbF{E;Fl%
=R, AAEEEERELEARBER,
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Proposed Heritage Business Definitions

FEEEEE

Heritage Business (City) {E#t RS ()

A business that has contributed to the identity of the City as a whole and
which has city-wide significance. It characterizes or embodies values
regarded as important to how people view and experience the memory
and identity of the city. The location of such a business within a certain
community may or may not be of primary importance.

—E%T’E&ﬂﬁliﬁkﬁiﬂﬁ%{ﬁ’ﬁﬁlﬁkﬂﬁﬁr HEFEHEEZE,. ethZAM
[B] {5 35k Th A8 B Y Y. e EEENERAIEN T e ExXEEM
B,




Proposed Definitions - cont'd sz -«

Heritage Business (Neigbourhood) {E#i R 4FEEE (#t[&E)

A business that a community or communities of people don’t want to lose
because it characterizes or embodies values regarded as important to how
people view and experience the memory and identity of the area, and which
sustain valued ways of life. Its specific location in that area may be a defining
feature of the neighbourhood. It will likely be recognized as an established part
of the ecosystem in the area.

—*E*iEji*iEEE’JAﬁTufE%EI’JP’ﬁF' RAaEH -—EENSHIERE
BEE, eth2 AMEIES &N —&0 5 u&ﬁ‘fﬁﬁ*ﬂiﬁ’]i,ﬁﬁ‘t’ﬁi
g1§1§o E_.I-ﬁEZEE*iEE ﬁﬂﬂﬁﬁﬂlﬁﬂi’, R o ﬁb‘g*&uruﬁlm*ilﬁi
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Proposed Definitions - cont'd sz -«

Values - Chinatown

H1E (F1E)

[ Historic Significance BEXE &
3 Small/Family Business, Entrepreneurial /N 3%/ IERE £

d  APlace forSeniors BEE RN RESH
3 Cultural 31t




Proposed Definitions - cont'd sz -«

Historic Significance R £ & &

Overcoming discrimination, welcoming marginalized people, long
presence

ARLEAR, Bl A A BRAELEERNAL), BREA



Proposed Definitions - cont'd s

Small/Family Business Entrepreneurial
INEER/RIEE X

Jd Affordable to neighbourhood incomes, accessible and

welcoming, open air display of goods, complete array of
goods and services

J

£t

— 15
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BRI AKTEME =T EEN, AENR
¥, EAENEYIIRTS
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Proposed Definitions - cont'd sz -«

A Place for Seniors EE R EHIEFH

Access to services and products, socializing, relationships across
generations

A ESIRFFFE M. 13X, BEEEHAERR



Proposed Definitions - cont'd sz -«

Cultural 321t

Unique and authentic experiences, Chinese Canadian traditions
and cultural life

BEMEBRRE, MEXEANERMSUEER



Proposed Definitions - cont'd sz -«

Heritage Business (Neigbourhood) {&#i R iFEEE (#t[=)

A business that a community or communities of people don’t want to lose
because it characterizes or embodies values regarded as important to how
people view and experience the memory and identity of the area, and which
sustain valued ways of life. Its specific location in that area may be a defining
feature of the neighbourhood. It will likely be recognized as an established part
of the ecosystem in the area.

—EttESTEEMNAMTERENERE, RATERRE THRAMINEE

et ERIEENS M. UAEFAEENERAINEREE, E
FEtENERRME R Al B — BN IRE, EFIEEREAEX
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Proposed Herltage Business Definitions

Heritage Business (City) {E#t & E ()

A business that has contributed to the identity of the City as a whole and
which has city-wide significance. It characterizes or embodies values
regarded as important to how people view and experience the memory
and identity of the city. The location of such a business within a certain
community may or may not be of primary importance.

—EHEBERTHENERERMNEE, HFEFETER. EBETA
M a0{a] & fFF0 B= By Th A9 EE f"%ﬂ BN EREES. SEAEEER
EfLEPRAE AT RERE AR B RERMN,




Case Study Template ZH| 9z =

d Photo of business P& 5 RIEE F

1 Explanation of neighbourhood culture 1t [& 3 b I fEFE

[ Identification of community values
HEAENEENESR

J Basic history of the business B |5 I E K FE 8

[ History and/or significance of business to neighbourhood

cultural aspects B E ¥t [E XL EE MR ERE




Case Studles =572 #7

Ve

Z Tosi s(Tosi #8m

1)
Since 19068l3%; 2nd-gen 5 —1X
Speualty Italian food products
ZXNFFE

Original locale of Little Italy
REARGCLERR/NEKXF
Woodward’s building K18
Virtually unchanged

BELgHE



Case Studles_zdﬁll’ AT

=h=
AR =

practice $} 3

JET

+ ¥ Kam Wai Dim Sum =& B 2hi0)

- 28 vyears/%E; 2nd-gen 4K

- Trad’l Cantonese cuisine, cultural

R L E S

- History of dim sum in Vancouver
BLDEEERE

- Language, very affordable, seating,
hot water kettle, employment,
seasonal traditions (zhongzi)

%1,

EHRZE (FRF

FHE R R

RE{ST, ALK EE,




....

% Liang You Book Co. R KEE /1 7]

- 40+ years/5E; 1st-gen T—1X

- Publishing heritage of Hong Kong
BFEERERSE

- Connection to homeland
EA 2R PR B 2R

- Chinese-language newspapers,
publications; lottery tickets

PR, HhRY), R




Chmatown BBQ FEIBENE

- Newly opened ik
- Trad’l Cantonese cuisine, cultural

practice (&t E ¥ 18
- Neighbourhood history ZEI&FE 5
- Community memory & identity

| R AEREME D
TR - Staff, language, pricing, seniors
BT, &85, B% k&
- Endangered #Af&

L



Next Steps F—%

1 Summary 25
J Next Steps T—%




SF Legacy Business Program =smumsrisemsita

Listing on registry 7 s ft3k LAY S

d 30 years B=1+%FE5E

(d  Contributed to neighbourhood history/identity
HAEMELINBESEREER

d  Committed to maintaining features LW R E

d Nominated by supervisor or mayor i EElTh RiE2 4




SF Legacy Business Program =smwasrisemsaa

Historic Preservation Fund R {REH &

1. Business Assistance Grant B¥IZB{HE€
2. Rent Stabilization Grant A& FE#HE1E



SF Legacy Business Program =smwasrisemsaa

Historic Preservation Fund FER{REE &£
1. Business Assistance Grant (to business)

BEXEMEBE (JafEx)
$500 per FTE &— £ & T5500




SF Legacy Business Program =smwasrisemsaa

Historic Preservation Fund FFR{REHEE
2. Rent Stabilization Grant (to landlord)
HAEEEEBE BER)
$4.50 per sq ft. ¥ FIRS4.50



SF Legacy Business Program =smwasrisemsaa

Business Assistance 73 1% BJ]
. Consultmg, training, real estate assistance

ia nﬁ] nJII Eﬂﬂl—*ﬁﬂj]



SF Legacy Business Program =smumsrisemssita
Successes I EHE

J

L L

Recognize small businesses as historic assets

RN EERELREE
Something is in place B £l

Growing and improving 2 Btk =

Variety of groups involved % &

=

ﬁ%
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SF Legacy Business Program =smwasrisemsaa

Challenges #k&k:

Marketing 1T£8

Grant amounts ##B1& %8

Grant distributionfi B € 4 B

Funding &%

Not standalone tool @I AN T E
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