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Consultation Overview

Background

The City of Vancouver’s Sign By-law was first adopted in 1989 and since then, the city has 
grown and technology has advanced. In the summer of 2016, the City began a Sign By-law 
review to update and modernize its regulations. 

Phase I of the review focused largely on business identification signs and an update of how 
they are regulated in the Sign By-law. As part of Phase 1, members of the public were invited 
to share their thoughts on the different types of signs seen in Vancouver, how they should be 
regulated, and perceptions of some new sign types being considered.  

Results from Phase 1 of the review will help the City draft the regulations for the new Sign By-
law, which will be reported to Council in June 2017. It will also provide preliminary feedback 
on how Vancouverites feel about advertising signs in the city. This will help inform a broader 
review on advertising and signage that will be launched later in 2017.

The Survey

From August 17 to September 18, 2016, 3229 respondents completed the Sign By-law Review 
Survey. The survey was accessible via:

• Email invitation sent to Talk Vancouver panel members; 

• Open invitation to the general public on the Sign By-law Review page on vancouver.ca

• Email invitation sent to external vendor panel members – Angus Reid Forum*

• Social media promotion posts with links to the survey

A sample of this size provides a margin of error of +/-1.0%. The results were minimally 
weighted on age and residential zone in Vancouver to match census data for the city on these 
variables. Consistent with COV census data, the respondents were: 

• 49% male, 47% female, 4% Other/Prefer not to say

• 24% under 30 yrs of age, 53% between 30 and 59 yrs, 23%, 60 yrs and over

• 22% lived Downtown or the West End, 16% lived in the NE (North of 16th and East of 
Main St.) , 17% in the NW, 26% in the SE, and 19% in SW. 

Of the respondents, 4% were business owners. 

*To help ensure a representative sample of respondents, members from an external vendor panel were invited to complete the survey to 
supplement and help balance the overall sample on key demographics



Sign By-law Review Consultation Summary - Sept. 2016 3

Summary of Results

General Attitudes Toward Signs

Vancouverites recognize the necessity of signs, but have a mix of positive and negative 
attitudes toward them. 

• 70% say signs are a normal part of a city and necessary for the economy

• 63% say signs add character, vibrancy and interest to the City of Vancouver 

• 54% say signs detract from the streetscape and are a source of visual pollution

Vancouver is perceived to have less signage when compared to other cities. Vancouverites 
would like it to remain the same or decrease.

• 65% believe Vancouver has less signage than other cities

• 73% want the level of signage to stay the same or decrease

Business Identification Signs

General Attitudes

General attitudes toward business identification signs were mixed. 56% of respondents were 
able to identify a business identification sign they liked and 53% were able to identify one that 
they disliked.

Principles

Seven principles for regulating business identification signs were presented in the survey. Each 
of the principles received high levels of support.

• 92% agree with the regulations to support local commercial activity by allowing 
appropriate identification of businesses and wayfinding

• 92% agree with the regulations to ensure that the design, size and type of signs respect 
and enhance the character of the neighbourhood

• 88% agree with the regulations to encourage exceptional design and to enhance public 
spaces

• 85% agree with the regulations to encourage the preservation of signs with historic 
value 

• 84% agree with the regulations to prevent sign proliferation and visual clutter

• 82% agree with the regulations to promote and maintain public safety

• 76% agree with the regulations to minimize unnecessary light pollution
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Summary of Results

Electronic Signage

Electronic sign regulations on brightness, location and hours of illumination were supported 
by nearly 75% of respondents. Other regulations under consideration for electronic message 
signs and business identification signs with electronic images and videos received varying 
levels of support.

• Electronic message signs: Approximately 47% agreed with allowing the use of 
electronic message signs in residential areas by cultural, recreational and institutional 
organizations; 17% were neutral and 35% disagreed. 

• Electronic images and videos on window signs: Approximately 47% agreed with 
allowing electronic images and videos on first storey window signs in the downtown 
commercial area; 21% were neutral and 31% disagreed.

• Electronic image and video on other business identification signs: Approximately 25% 
agreed with allowing electronic images and videos on business identification signs other 
than window signs; 18% were neutral and 56% disagreed.

• Location: All types of electronic signage were seen as most appropriate in 
entertainment areas (e.g. BC Place, Rogers Arena, etc).

 ○ Electronic message signs (68%)

 ○ Electronic image and video signs (in windows) (67%).

 ○ Electronic image and video signs (not in windows) (56%)

Projected image signs had different levels of support depending on the purpose of the sign. 
Respondents agreed (61%) with the use of projected image signs for the promotion of civic, 
non-profit or cultural community events but were less supportive (33%) if it was used for 
businesses and other for-profit organizations.  
 
Many respondents believed that projected image signs would be beneficial for community 
events (67%) and would enhance the vibrancy of the city (56%), but some thought they 
detracted from the look and feel of the city (41%).
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Summary of Results

General Attitudes

Third party advertising signs were seen less favourably than business identification signs. 
Approximately 82% of respondents could not think of a 3rd party advertising sign they 
thought was attractive or interesting and 53% were able to identify a 3rd party advertising 
sign that they disliked.

All types of 3rd party advertising signs were seen as intrusive to some degree. People believed 
that large and/or electronic signs were the most intrusive type of 3rd party advertising sign 
while transit shelter ads and ads on newspaper boxes were seen as the least intrusive.

• Digital billboards (68% say they are intrusive)

• Digital video screens (57% say they are intrusive)

• Paper billboards (48% say they are intrusive)

• Transit shelter ads (20% say they are intrusive)

• Ads on newspaper boxes (12% say they are intrusive)

Paper billboards in particular were seen as a normal part of a large city (63%). At the same 
time, 64% felt that these signs detracted from the ability for people to enjoy public spaces and 
streets and 50% felt that there were too many billboards in the city.

Sponsorship

Just over half of respondents (53%) believed that non-profit organizations operating in 
facilities not owned or leased by the City should be able to use sponsorship on signs; 20% 
were neutral and 26% disagreed. 

However, people recognized some of the benefits of sponsorship on signs with 70% or more 
agreeing that its usage was necessary for non-profit and cultural organizations, that it was 
effective in helping the City offset the cost of services and programs, and that it encouraged 
philanthropy. 

Third Party Advertising Signs



Detailed Questionnaire Results:
Look and Feel of Vancouver
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General Attitudes Toward Signs in 
Vancouver

Vancouverites appear ambivalent about signage in the city. 70% believe signs are a normal, 
necessary part of the city and 63% believe that they add character, vibrancy and interest to 
the city, but just over half believe they detract from streets and are a source of visual pollution.

Survey question: In general, how do you feel about signs and advertising in Vancouver?

Base: All respondents (n = 3329)

Agree

70%

63%

54%

Signs are a normal part of the city 
and are necessary for our economy

Signs add character, vibrancy and 
interest to the city

Signs detract from the streetscape 
and are a source of visual pollution

8%

7%

4%

19%

15%

11%

19%

15%

16%

35%

41%

43%

19%

22%

27%

0% 50% 100%

Strongly disagree Somewhat disagree Neutral Somewhat agree Strongly agree
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Comparison to Other Cities:  
Preferences for Quantity

Compared to other signs in other cities, Vancouver has...

Survey question: In your opinion, how does Vancouver compare to other cities in terms of the amount of signs and advertising you see on 
buildings and city streets? Vancouver has…

Base: All respondents (n = 3329)

The 
majority of 
Vancouverites 
believe the 
city has less 
signage than 
other cities 
(65%)...

Much more

A little more

The same

A little less

Much less

Don’t know 4%

29%

36%

21%

7%

2%

0% 25% 50% 75% 100%
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Comparison to Other Cities:  
Preferences for Quantity

...and they 
would like to 
keep it that 
way, with 
73% wanting 
the level of 
signage to 
remain the 
same or 
decrease.

And regarding signage, Vancouverites would like to see...

Much more

A little more

The same

A little less

Much less

Don’t know 2%

14%

22%

37%

17%

7%

0% 25% 50% 75% 100%

Survey question: And thinking about the amount of signs and advertising you currently see in Vancouver, would you like to see more, less 
or the same amount?

Base: All respondents (n = 3329)



Detailed Questionnaire Results: 
Business Identification Signs
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Business Identification Signs:
Liked and Why

56% 44%

0% 25% 50% 75% 100%

Survey question: Are there any business identification signs you’ve seen in the city that you think are attractive or interesting? 
Base: All respondents (n = 3329)

Many respondents think that there are some attractive or interesting business identification 
signs in the city.

Respondents listed a variety of business identification signs that they liked. The top 5 
responses were:

Neon

Heritage

Minimalist

Unique

Signs that fit 
in with their 

surroundings

Survey question: Where is it located and what does it look like? Why do you think the sign is attractive or interesting?

Base: Provided a response (n = 1650)

8%

9%

10%

21%

40%

0% 25% 50% 75% 100%
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Business Identification Signs: 
Disliked and Why

At the same time, many respondents think that there are some signs that detract from the 
look and feel of an area.

53% 47%

0% 25% 50% 75% 100%

Survey question: Are there any business identification signs you’ve seen in the city that you think detract from the look and feel of an 
area? 
Base: All respondents (n = 3329)

Respondents listed a variety of business identification signs that they disliked. The top 5 
responses were:

Toys R Us/
Bowmac

Signs that weren’t 
maintained

Signs without 
English or French

Sandwich boards

Large signs

Survey question: Where is it located and what does it look like? Why do you think the sign detracts from the surrounding area?

Base: Provided a response (n = 1650)

8%

8%

8%

10%

16%

0% 25% 50% 75% 100%
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Importance of Principles for Regulating 
Business Identification Signs

All of the proposed principles for managing business identification signs were seen 
as important by respondents. Relatively higher importance was placed on supporting 
commercial activity and ensuring signs fit with the character of the neighbourhood they are 
located in. Slightly lower importance was placed on minimizing unnecessary light pollution.

Important

92%

92%

88%

13%

13%

10%

8%

9%

6%

6%

3%

2%

2%

3%

1%

1%

1%

8%

3%

4%

4%

2%

2%

2%

26%

29%

27%

27%

29%

26%

36%

50%

53%

57%

59%

59%

66%

56%

0% 25% 50% 75% 100%

Neither important nor unimportant Not at all important Not very important Somewhat Important Very Important

Support local commercial activity by 
allowing appropriate identification 

of business and wayfinding

Ensure that design, size and type 
of signs respect and enhance the 
character of the neighbourhood

Encourage exceptional design and 
enhance public spaces

Encourage preservation of signs 
with historic value

Prevent sign proliferation and visual 
clutter

Minimize unnecessary light pollution

Promote and maintain public safety

85%

84%

82%

76%

Survey question: In your opinion, how important are the following principles in managing business identification signs in the city? 
Regulations for business identification signs should:

Base: All respondents (n = 3229)
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Principles Missing from Regulation of 
Business Identification Signs

No other principles were identified to be missing from the list above. Respondents answering 
this question focused instead on the importance of principles in managing business 
identification signs, ensuring good design, respecting neighbourhood and architectural 
context, preserving heritage, and ensuring the maintenance and cleanliness of signs. 

Survey question: Do you think any principles are missing from the list above?

Base: Provided a response (n = 1263)
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Agreement with General Electronic 
Sign Regulations

Three-quarters of those surveyed agreed with the general electronic signs regulations under 
consideration, which include regulations around brightness, location and hours of illumination.

Strongly agree

Somewhat agree

Neutral

Somewhat 
disagree

Strongly disagree

Don’t know 1%

7%

8%

10%

41%

33%

0% 25% 50% 75% 100%

74% agree 
with the 
general 
electronic sign 
regulations

Survey question: Do you think these regulations are appropriate for electronic signs in Vancouver? Do you agree or disagree?

Base: All respondents (n = 3229)
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Regulations Missing for  
General Electronic Signs

When asked if there was anything missing from the proposed electronic sign regulations, 
respondents noted there should be regulations to minimize, control or ban flashing and bright 
signs which can cause pedestrian and driver distraction, and visual and light pollution. The top 
responses were:

Flashing

Time

Comment

Distance

N/A

Survey question: Is there anything missing that you would add to the regulations above?

Base: Provided a response (n = 1543)

11%

11%

11%

11%

12%

0% 25% 50% 75% 100%
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Agreement with Electronic Message Signs 
for Organizations in Residential Areas

Strongly agree

Somewhat agree

Neutral

Somewhat 
disagree

Strongly disagree

Don’t know

Survey question: The City is also now considering allowing organizations located in residential areas to have free-standing electronic 
message signs. Specifically, this would apply only to cultural, recreational and institutional organizations in residential areas (e.g. churches, 
community centres, schools, hospitals). Do you agree or disagree with this idea? 

Base: All respondents (n = 3229)

Nearly half of the respondents (47%) were supportive of allowing the use of electronic 
message signs in residential areas for cultural, recreational and institutional organizations; 17% 
were neutral and 35% disagreed.

1%

19%

16%

17%

33%

14%

0% 25% 50% 75% 100%
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Overall, electronic message signs were seen as most appropriate for entertainment areas 
(68%), local shopping areas (47%) and industrial areas (37%).

In entertainment areas (e.g. BC 
Place, Rogers Arena, etc.)

Local shopping areas (e.g. 
Commercial Dr, W 4th Ave, etc)

Industrial areas

Historic/Heritage districts (e.g. 
Chinatown, Gastown)

Not appropriate in any locations

Other*

Survey question: Where else would electronic message signs be appropriate in the city?

Base: All respondents (n = 3229)

*Other appropriate locations identified by respondents included major roads, streets and sidewalks for providing information on transit, 
traffic, construction and other public service messages and a small percentage indicated that electronic message signs would be 
appropriate everywhere.

20%

6%

22%

37%

40%

68%

0% 25% 50% 75% 100%

Other Appropriate Locations for 
Electronic Message Signs
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Agreement with Electronic Images and 
Videos on Window Signs

Strongly agree

Somewhat agree

Neutral

Somewhat 
disagree

Strongly disagree

Don’t know 1%

15%

16%

21%

33%

13%

0% 25% 50% 75% 100%

Many respondents (46%) were receptive to allowing electronic images and videos on window 
signs in the City’s downtown commercial area; 21% were neutral and 31% disagreed. 

Survey question: The City is considering allowing electronic signs (image or video) in the first storey window of businesses located in the 
downtown commercial area (e.g. Robson and Burrard). The signs would be allowed to cover up to 30% of the window area, or a maximum 
area of 2.5 m2 (26 ft2). Do you agree or disagree with this approach?

Base: All respondents (n = 3229)
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Other Appropriate Locations for Window 
Signs with Electronic Images and Videos

Other locations identified as appropriate for window signs with electronic images and videos 
included entertainment (67%), local shopping areas (48%) and industrial areas (28%).

In entertainment areas (e.g. BC 
Place, Rogers Arena, etc.)

Local shopping areas (e.g. 
Commercial Dr, W 4th Ave, etc)

Industrial areas

Historic/Heritage districts (e.g. 
Chinatown, Gastown)

Not appropriate in any locations

Other*

22%

4%

6%

15%

28%

48%

67%

0% 25% 50% 75% 100%

In or near residential areas

Survey question: Where else would electronic window signs (with static images and/or video) be appropriate in the city?

Base: All respondents (n = 3229)

*Other appropriate locations identified by respondents included downtown, transit stations and bus stops, cultural/recreational 
institutions, indoors only, and those who favoured allowing for this type of signage throughout the city.
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Agreement with Electronic Images and 
Videos on Other Types of Business 
Identification Signs

Electronic images and videos were more acceptable on window signs rather than on other 
types of business identification sign. Just over half (56%) disagreed with allowing electronic 
images and videos on business identification signs that were not window signs.  

1%

33%

23%

18%

17%

8%

0% 25% 50% 75% 100%

Survey question: What do you think of allowing electronic images and video on other types of business identification signs besides 
windows? 

Base: All respondents (n = 3229)

Strongly agree

Somewhat agree

Neutral

Somewhat 
disagree

Strongly disagree

Don’t know
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Consistent with other survey responses, electronic images and videos on other types of 
business identification signs were seen as most appropriate in entertainment areas (49%). 
One-third of respondents thought they were not appropriate in any location.

In entertainment areas (e.g. BC 
Place, Rogers Arena, etc.)

Downtown shopping/office districts

Industrial areas

Historic/Heritage districts (e.g. 
Chinatown, Gastown)

Not appropriate in any locations

Other*

In or near residential areas

Local shopping areas (e.g. 
Commercial Dr, W 4th Ave, etc)

Don’t know 7%

34%

2%

4%

10%

24%

27%

36%

49%

0% 25% 50% 75% 100%

Survey question: And where do you think these signs would be appropriate?

Base: All respondents (n = 3229)

*Other appropriate locations identified by respondents included major roads and highways for the purposes of providing transit, traffic 
and construction information and service messages, locations where they won’t distract drivers, indoors only, or those who favoured 
allowing for this type of signage across the city

Other Appropriate Locations for Other 
Business Identification Signs with Electronic 
Images and Videos
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Perceived Impact of Projected Image 
Signs

Vancouverites see both positives and negatives associated with the use of projected image 
signs – 67% believe they would be beneficial for the promotion of community events and 
over half believe they can add to and enhance the vibrancy of the city. At the same time 41% 
believe they detract from the look and feel of the city.

Agree

67%

56%

41%

Projected image signs would be 
beneficial to promote charitable, 

cultural, community events

Projected image signs would add to 
and enhance the vibrancy of the city

Projected image signs would detract 
from the look and feel of the city

Survey question: What kind of impact do you think these signs have? Projected image signs would:

Base: All respondents (n = 3229)

12%

15%

8%

22%

13%

6%

26%

16%

20%

22%

32%

38%

19%

24%

29%

0% 25% 50% 75% 100%

Strongly Disagree Somewhat Disagree Neutral Somewhat Agree Strongly Agree
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Agreement with Projected Image 
Signs for Civic, Charitable, Cultural or 
Community Events

Reflecting the perceived benefits of projected image signs, 61% agreed with allowing such 
signs in the promotion of civic, charitable, cultural or community events; 13% were neutral and 
25% disagreed.

1%

15%

10%

13%

38%

23%

0% 25% 50% 75% 100%

Survey question: The City is considering allowing projected image signs on a time-limited basis to promote civic, charitable, cultural, or 
community events. Do you agree or disagree with this idea?

Base: All respondents (n = 3229)

Strongly agree

Somewhat agree

Neutral

Somewhat 
disagree

Strongly disagree

Don’t know
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Appropriate Locations for Projected 
Image Signs for Civic, Charitable, Cultural 
or Community Events

The use of projected image signs for civic, charitable, cultural or community events was seen 
as most appropriate in entertainment areas (68%), in downtown shopping and office districts 
(60%) and in conjunction with community and recreation centres, libraries and churches (44%).

In entertainment areas 

Downtown shopping/office districts

In conjunction with community 
and recreation centres, libraries, 

churches 

Historic/Heritage districts

Not appropriate in any locations

Other*

In or near residential areas

Local shopping areas

Industrial areas

In and around parks

Survey question: Where do you think projected image signs promoting civic, charitable, cultural or community events would be 
appropriate?

Base: All respondents (n = 3229)

*Other appropriate locations identified by respondents included projected image signs at or close to event locations, on a case-by-case 
basis, near transportation hubs, away from residential areas and a small percentage favoured allowing for this type of sign everywhere.

17%

3%

5%

20%

24%

27%

35%

44%

60%

68%

0% 25% 50% 75% 100%
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Agreement with Projected Image 
Signs for Businesses, Restaurants and 
Entertainment Venues

Survey question: Do you think the City should also allow businesses, restaurants and entertainment venues to use projected image signs 
on a time-limited basis, to advertise and promote special events and openings etc.? Do you agree or disagree with this idea?

Base: All respondents (n = 3229)

Only 33% of respondents agreed with the use of projected image signs for the promotion of 
private companies such as restaurants, entertainment venues and other businesses; 14% were 
neutral and 52% disagreed.

1%

35%

17%

14%

21%

12%

0% 25% 50% 75% 100%

Strongly agree

Somewhat agree

Neutral

Somewhat 
disagree

Strongly disagree

Don’t know
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Appropriate Locations for Projected 
Image Signs for Businesses, Restaurants 
and Entertainment Venues

The use of projected image signs for commercial uses were seen as most appropriate in 
entertainment areas (56%), followed by downtown shopping and office districts (49%) 
and local shopping areas (30%). 33% of respondents thought projected image signs for 
commercial uses were not appropriate in any location. 

In entertainment areas (e.g. BC 
Place, Rogers Arena, etc.)

Downtown shopping/office districts

Industrial areas

Historic/Heritage districts (e.g. 
Chinatown, Gastown)

Not appropriate in any locations

Other

Local shopping areas (e.g. 
Commercial Dr, W 4th Ave, etc)

33%

3%

12%

21%

30%

49%

56%

0% 25% 50% 75% 100%

Survey question: Where do you think projected image signs advertising the special events and openings of businesses, restaurants and 
entertainment venues, would be most appropriate? (this would be on a time-limited basis).

Base: All respondents (n = 3229)

*Other locations identified by respondents included at projected image signs or close to an event location, on a case-by-case basis, on the 
sidewalk, away from residential areas and a small percentage favoured allowing for this type of sign everywhere.
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General Comments about Business 
Identification Signs in the City

Address visual 
clutter

Don’t support 
electronic signs

Language

Anti-sandwich 
boards

Address light 
pollution

Pro-Neon 3%

3%

4%

5%

5%

5%

0% 25% 50% 75% 100%

Respondents had a wide range of comments regarding business identification signs in the city. 
The top responses were:

Survey question: Are there any other comments you’d like to add about business identification signs?

Base: Provided a response (n = 1391)



Detailed Questionnaire Results:
3rd Party Advertising Signage
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Liked 3rd Party Advertising Signs  
and Why

The majority of Vancouverites (82%) could not identify a 3rd party advertising sign that they 
found attractive or interesting. 

Only 18% could identify a 3rd party advertising sign they liked. Of these respondents, 34% 
pointed to transit shelter ads and 20% said that it depended on the contents of the 3rd party 
advertisement. Many of these respondents liked 3rd party advertising signs because they were 
creative, aesthetically pleasing, small in size, non-distracting, and added to the vibrancy of the 
street.

18% 82%

0% 25% 50% 75% 100%

Survey question: Are there any advertising signs (third party) in Vancouver that you think are attractive or interesting? 

Base: All respondents (n = 3329)

Transit shelter ads

Depends on 
content

Robson & 
Granville

Other*

Granville Island 
billboard (unique)

5%

6%

9%

20%

34%

0% 25% 50% 75% 100%

Survey question: Where is it located and what does it look like? Why do you think the sign is attractive or interesting? 

Base: Provided a response (n = 567)

*All miscellaneous responses including non-3rd party advertisements or signs in neighbouring cities
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Disliked 3rd Party Advertising Signs 
and Why

In contrast, more than half of respondents (53%) were able to identify a 3rd party advertising 
sign that they disliked in the city. 

The top 5 types of 3rd party advertising signs that people disliked are listed below. Of those 
who did identify one they disliked, 37% pointed to billboards, 21% specifically identified the 
Burrard Bridge billboard. Many of these respondents thought 3rd party advertising signs 
detracted from the surrounding area because the signs were distracting, visually unappealing, 
blocked natural views, or contributed to the visual clutter in the city.

53% 47%

0% 25% 50% 75% 100%

Survey question: Where is it located and what does it look like? Why do you think the sign detracts from the surrounding area?

Base: All respondents (n = 3329)

Billboards  
(including digital)

Burrard Bridge 
billboard

All/most of them

Transit shelter ads

Other*

Survey question: Where is it located and what does it look like? Why do you think the sign detracts from the surrounding area?

Base: Provided a response (n = 1517)

*All miscellaneous responses including non-3rd party advertisements and signs in neighbouring cities

4%

5%

16%

21%

37%

0% 25% 50% 75% 100%
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Perceived Intrusiveness of Different 
Types of 3rd Party Advertising Signs

Digital advertising signs were seen as most intrusive type of 3rd party advertising sign. 67% of 
respondents agreed that digital billboards were intrusive, and over half thought digital video 
screens were intrusive. Transit shelter ads (20%) and ads on newspaper boxes (12%) were seen 
as the least intrusive.

Digital billboard

Digital video screens (e.g. at 
Granville and Robson)

Paper billboards

Sandwich boards (on sidewalks)

Vehicles driving down the street 
wrapped in ads or displaying ads 

(e.g. buses, cars)

Realtor/open house signs on streets

Transit shelter ads

Ads on newspaper boxes

Intrusiveness

67%

57%

48%

39%

39%

24%

20%

3%

6%

8%

17%

17%

16%

32%

35%

9%

14%

16%

22%

22%

32%

25%

32%

23%

21%

26%

23%

20%

22%

20%

14%

39%

33%

33%
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Survey question: How do you feel about different types of advertising signs? Please rate the following advertising signs from the least 
intrusive to the most intrusive.

Base: All respondents (n = 3229)
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Perceptions of Paper Billboards

Vancouverites were ambivalent toward paper billboards. A majority (63%) thought paper 
billboards were a normal part of the urban landscape, but at the same time thought they 
detracted from the enjoyment of public spaces (64%). Few respondents wanted more signs of 
this type (10% only).

Survey question: Do you agree or disagree with the following statements about paper billboards?

Base: All respondents (n = 3229)

Billboards detract from my 
enjoyment of public spaces and 

street

Agree
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the urban landscape
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Perceptions of Sponsorship on Signs

Respondents see a role for sponsorship in assisting cities and non-profit organizations. 
Most respondents see sponsorship on signs as a necessary tool for managing the financial 
challenges community organizations face (76%), offsetting the cost of services and programs 
in cities (73%) and encouraging philanthropy (70%). 

Agree
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73%

70%

Securing funds through a 
sponsorship is necessary given the 

financial challenges facing most 
non-profit and cultural organizations

Sponsorship is an effective way for 
the City to offset the cost of services 

and programs and increases in fees 
or taxes

Sponsorship is an effective way of 
encouraging philanthropy
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Survey question: Generally, do you agree or disagree with the following statements about sponsorship on signs?

Base: All respondents (n = 3229)
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Agreement with Sponsorship on  
Non-City Buildings

More than half of respondents (53%) agreed with allowing non-profit organizations to place 
sponsorship signs on non-city buildings they operate; 20% were neutral and 27% disagreed. 

Strongly agree

Somewhat agree

Neutral

Somewhat 
disagree

Strongly disagree

Don’t know 1%

15%

12%

20%

34%

19%
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Survey question: The City is considering allowing sponsor names on other facilities operated by non-profit organizations - that is, in 
facilities not owned or leased by the City (e.g., museums, science centres or art galleries such as the Vancouver Art Gallery).  Do you agree 
or disagree with this idea?

Base: All respondents (n = 3229)
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General Comments about 3rd Party 
Advertising Signs in the City

Don’t want too many advertising 
signs/visual clutter

Against sponsorship signage

Dislike billboard advertising

Dislike sandwich boards/ads

Ensure design/quality 4%

5%

6%

12%

12%
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Survey question: Do you have any other comments about advertising signs in the city? 

Base: All respondents (n = 965)

Respondents had a wide range of comments regarding 3rd party advertising signs in the city. 
The top responses were:


