PUBLIC REALM +
OPEN SPACE

A City
Overview
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Definitions

PUBLIC REALM OPEN SPACE
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Planning,
Design &
Construction

e parks

e parklets

e courtyards
e plazas

e alleys

How it works

Stewardship Programming
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e COV e active + passive

 Park Board space

e COmmunity o street furniture
Partners e art
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Who is involved

Advocacy
Groups

BlAs +
Neighbourhood
Houses

City of
Vancouver

Other groups
+ individuals

Park Non-profit Local
Citizen Board groups Businesses

Committees
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City + Park Board Initiatives

The Future of

Our Public Realm

+ Open Spaces

* Inventory of facilities,
amenities, private and
public spaces

 An opportunity for the
public to weigh in on
the future of parks and
recreation and public space

 Long range planning tools
to identify how to best
serve residents and visitors

How do we manage
public space? Who is
reponsible?

How do we increase
our public spaces in a
growing city?
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Population Demand.
While population increases, land
Is finite. Existing open spaces will
have to work harder.

KEY Public Space

Focus on Equity. Not all

ConSideratiOns neighbourhoods in Vancouver
i i have equal access to parks and
Clty'WIde open spaces.

Sea Level Rise. A changing
climate and more extreme
weather events bring changes to
our landscape.

Competing Space. As the
city grows and land values increase
it becomes harder and harder to
find spaces for new public places.
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VAN PLAY
A playbook (master plan) INITIAL RESULTS

to guide the future of parks
and recreation.

Survey “WHAT’S YOUR BIG IDEA?”
Public Events

Speaker Series

Workshops

Observational research study of how
parks are used

* More green space

* Improve existing services,
facilities & amenities

* Enhance social connections &
community belonging

™ m (11
Findin TOP 3

d gs MOST IMPORTANT
Vancouverites are active! CONSIDERATIONS?”’

o .
20% above the national average. + Health and well-being

Overall, majority of Vancouverites are « Improving existing services,
satisfied with our parks (86%). facilities & amenities

Access to nature emerged as one of the  * Social connections & community
most important priorities. belonging
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o PLACES FOR PEOPLE

0N
- INITIAL RESULTS
A strategy to shape the i _
future of public spaces. Findings
PUBLIC LIFE STUDY “WHY IS PUBLIC SPACE
IMPORTANT?”

Create an understanding of how we
experience and interact with our
public spaces.

 Makes the city more attractive

o Offers places to gather and to
meet

 Creates opportunities to connect
with nature

First round was summer 2017 and
the second round is in February to
compare seasonal use patterns. “WHAT'S YOUR BIG IDEA?”
* Green Space
 Pedestrianize Streets
 Public Art
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VAN
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I Foster SOCIAL CONNECTIONS

. ] . Design new ACTIVATIONS
Work with community to animate

public spaces and to pilot nhew ways

of imagining and programming

public spaces Build new permanent plazas and
) monitor public life

TRANSFORM streets, alleys and
parking spaces to public places
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PLAZA STEWARDSHIP
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L8 Long-term strategy to develop a
* 48 plaza stewardship program.

 Who owns a public
space?

 Who governs a
public space?
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Take Away
Messages

FOR THOUGHT

What experiences and
interactions do you want your
parks and open spaces in FCS
to enable and to create?

Appetite for more. we need
more public places as our city
changes and grows.

Social Connections. Wwe have
heard that parks and open spaces
are very important for people to
meet.

Balance. Current analysis
demonstrates that we need places
for socializing, quiet relaxation,
sports and other activity.

Access to Nature. we have
heard that accessing nature in the
city is a priority.
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HISTORICAL CONTEXT
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Historical Context

A Connected Community
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Historical Context

Waterfront Access
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Historical Context

Variety of Experiences
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Historical Context

Pathways + Trails
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Historical Context

Connecting to Transit
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Historical Context

Community Uses




Historical Context

Focus of Activity

ACIVIT TOC

ﬁm‘b .i’.ﬂ.ﬂ' THE FOClEING oF
m m Fl.hﬂ.ﬂ =

H_z‘jl.'.\* - o
et [ .- T
i e hor |
e ol hﬁh“:-ff
ot ey N i L
i AL
0 Py ;wih::,fil'r‘* A T
_/4 ¥” & Tl W
s i . 17 kit

T oo e e e
’1‘1. 51 _3;- MJ';E} Ly e



Public Realm & Open Space

LINEAR PARKS
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Quartier Atlantis, Paris Quartier Atlantis, Paris
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COURTYARDS

Vauban, Freiburg, Germany Vastra Hamnen, Malmo, Sweden
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NATURAL AREAS

ERENENE
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Queenstown, New Zealand
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PLAZAS
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Aker Bryggé, O;Io, Norwa);.-_ - - Arlington, USA
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Strasbourg Tram, Francé

Bilbao, Spain
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Bilbao, Spain




Public Realm & Open Space

WATERFRONTS
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Zhangjiagang Town River, China
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South Waterfront Park,rPortIand, Oregon ' ' Oslo, Norway
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Squamish, BC,. Cn;da
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PUBLIC ART

.....

Toronto, Canada o ThGates, New York, Christo and Jeanne Claude
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