
Design Tips for Transit Shelter Ads 

To design an effective transit shelter ad, focus on high-contrast, bold visuals with minimal text 
that can be understood in seconds. Use large, legible fonts (4+ inches high), ensure strong 
branding, and include a clear call to action. Consider the backlit environment by using vibrant 
colors and design for both fast-moving commuters and those waiting. 

Key Design Principles 

• Minimalist Copy: Commuters are moving; use only essential messaging to avoid 
cognitive overload. 

• High-Contrast Visuals: Use bold colors and striking imagery to stand out against urban 
backgrounds. 

• Font Size and Readability: Use large, bold, and easily readable typography. Headlines 
should be readable from a distance. 

• Strategic Branding: Place logos clearly, but ensure the creative message dominates. 
Maintain consistency with your overall brand. 

• Utilize Backlighting: Transit ads are often lit from behind, so use bright, vibrant colors 
and contrast to keep the design from looking washed out at night. 

Content and Call to Action (CTA)  

• Clear CTA: Tell the viewer what to do next (e.g., a simple URL, a short hashtag, or a QR 
code). 

• Visual Storytelling: Use humor, curiosity, or bold imagery to stop people from scrolling 
on their phones and look at the ad. 

Layout and Production 

• Visual Hierarchy: The eye should go from the image to the headline to the brand 
instantly. 

• Avoid Clutter: Focus on one key message. Too many images or words will make the ad 
ineffective. 

• Production Quality: Use durable, high-quality printing materials to prevent fading and 
damage, ensuring the ad looks professional throughout the campaign.  

• Proofread Multiple Times: Ensure there are no typos, as errors are highly visible on 
large formats. 
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