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e  More limited demolition of existing mall structure. Oakridge regional mall expanded up
to a second level, and out to Cambie Street and 41* Ave.

Revised
R

e  Redevelopment serves local community with conveniently located daily needs shopping,
clustered community facilities, and easy access to transit.

e Additional offices provide professional services and improve ridership.
) Interior mall spaces are 'wrapped' with active street oriented edges.

e  Mall entries and pedestrian routes connect and integrate with surrounding urban fabric
and public realm.

o Public mall routes facilitate pedestrian access to Canada Line station
e  Cambie redeveloped with street-oriented retail & enhanced pedestrian environment

e Anew mixed use High street connecting 41* and Cambie is a retail focus and a
residential address. High Street provides access and directs traffic to arterials.

e  Connections with surrounding streets and lanes extend onto the site making pedestrian
and bike links with the community.

e  A’'Green seam’ of parks/public open spaces/greenway provide visual focus and form the
edge of development along the south and southwest. Overlook of two new onsite parks,
totally 2.0 acres is shared with the existing community.

e  Building onto the existing plaza brings retail and other activity to the Canada Line
station. An interior main mall galleria provides a landmark entry point, and convenient
station access.

e Avariety of building types including street wall buildings of 3 to 8 storeys, and two
clusters of towers, varied in height, from 12 storeys to 22 storeys (200 feet).

e  Streetwall buildings define and shape public outdoor spaces, and bring vitality and
scrutiny through eyes on the street.

e  Tower clusters reduce impacts on views, and place new residents closest to major public
streets and easiest access to Canada Line Station
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